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The concept and framework of market sensing was introduced by
George Day more than 20 years ago into the strategic marketing
literature and especially the philosophy of the market-driven
organization. Market sensing can be considered an expression of a
company's capabilities to scan the external environment. It does this by
using real time data and intelligence to understand business or
uncertain changes, to meet the current and future needs of the market,
increase customer value, and outperform competitors. Market sensing
enables managers to resist complacency, as well as to exploit
opportunities and to design appropriate competitive strategies in order
to remain successful in today's uncertain, rapidly changing, and
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hypercompetitive market. The present volume, Market Sensing Today,
is essential reading in the marketing discipline, given the rapidly
escalating innovative developments in market sensing techniques. This
book of essays by acknowledged experts in the field fills an important
knowledge gap and provides a realistic basis for strategy. It is replete
with real-life examples of market sensing that illustrate actionable
ideas for immediate impact that will improve organizational learning
and accelerate growth. This book of contemporary tested and
comprehensive concepts and methods grounded in diverse and rich
experience is intended to stimulate creativity and insightful approaches
for educators offering courses in strategy as well as for practitioners
involved in crucial strategic decision making.

UNISANNIOUFI02306453. Record Nr.

Titolo Spazio urbano e organizzazione economica nell'Europa medievale : atti
della session C23, eleventh International economic history congress :
Milano, 12-16 settembre 1994 / a cura di A. Grohmann

Pubbl/distr/stampa Napoli, : Edizioni scientifiche italiane, c1994

Titolo uniforme Spazio urbano e organizzazione economica nell'Europa medievale

ISBN 8871049837

Descrizione fisica 469 p. ; 24 cm

Collana Annali della Facoltà di scienze politiche ; 29

Disciplina 320.05
338.094

Soggetti Citta - Europa - Vita economica e sociale - Medioevo - Congressi -
1994
Urbanistica - Europa - Medioevo - Aspetti economici - Congressi -
1994

Collocazione POZZO LIB.F. ASSANTE              218

Lingua di pubblicazione Italiano
Molteplice

Formato

Livello bibliografico

Note generali In testa al front.: Università degli studi di Perugia.

Autore International economic history congress :  <11. :  ; 1994

Materiale a stampa

Monografia


