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UNINA9910480120903321
Humphreys James E.
Algebraic groups and modular Lie algebras // by James E. Humphreys

Providence : , : American Mathematical Society, , 1967
1-4704-0019-7

1 online resource (80 p.)
Memoirs of the American Mathematical Society ; ; number 71

Group theory

Lie algebras
Modular fields
Electronic books.

Inglese
Materiale a stampa
Monografia

Cover title.
"A revision of the author's doctoral dissertation (Yale University, 1966)".

Bibliography: pages 75-76.
""Contents™; "1. Introduction™; "™2. Roots of a semisimple group™; "™'3.

Cartan decomposition of L(G)™; "™4. Groups and algebras of rank two";
""5. The Lie algebra of a semisimple group™; "™6. The induced adjoint
representation™; "'7. Isogenies™; ""8. Chevalley's Theorem™; "™9.
Groups of type PA™; "10. Ideals of L(G) Applications™; ""11. Reductive
groups""; "12. Solvable groups Preliminaries""; ""13. Maximal tori"";
""14. Borel subgroups™; "™15. Cartan subgroups™; "™16. A conservation

theorem™; "™17. Algebraic Lie algebras™; ""Bibliography""
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UNINA9910453438103321
Geddes Brad

Advanced Google AdWords / / Brad Geddes ; senior acquisitions editor,
Willem Knibbe ; development editor, Kim Wimpsett ; production editor,
Dassi Zeidel ; book designer, Franz Baumhackl

Indianapolis, Indiana : , : Wiley, , 2014
©2014

1-118-92955-1
1-118-81964-0

[Third edition.]
1 online resource (698 p.)

659.144

Internet advertising
Internet marketing
Electronic books.

Inglese

Materiale a stampa
Monografia
Includes index.

Contents; Foreword; Introduction; Chapter 1: Understanding Search
Theory; The Origins of Google AdWords; The Psychology of Search;
Goal Alignment: Google vs. You vs. the Searcher; Best Practices for
Applying Search Theory; Chapter 2: Performing Keyword Research;
Understanding the Buying Funnel; Understanding Keywords; Discerning
Keyword Match Types; Using Negative Match; Using Advanced
Organizational Technigues; Taking Control of Your Ad Display; Best
Practices for Conducting Keyword Research; Chapter 3: Keyword Tools:
Extracting Valuable Data from Google; AdWords Keyword Planner
Google TrendsBing Ads Intelligence; Best Practices for Using Keyword
Tools; Chapter 4: Writing Compelling Ads; Do Your Ads Reflect the
Search Query?; Writing Effective Ads; Following Google's Editorial
Guidelines; Developing Unique Selling Propositions; Distinguishing
Features and Benefits; Employing Themes That Get Clicks; Controlling
Your Mobile Ads; Spicing Up Your Ads with Ad Extensions; Showcasing
Your Products with PLAs; Following the Law: Trademarks; The Quest for
the Holy Grail of Advertising; Best Practices for Writing Compelling Ads
Chapter 5: Creating Landing Pages That Convert Searchers into



Sommario/riassunto

BuyersDoes Your Landing Page Answer the Searcher's Question?;
Everything about Destination URLs; Choosing Landing Pages That
Increase Conversion Rates; Employing Usability, Trust, and Web
Technology ; Best Practices for Landing Pages; Chapter 6: Learning
Advanced Optimization Techniques; Optimizing for Traffic; Optimizing
for Conversions; Best Practices for Advanced Optimization Techniques;
Chapter 7: Demystifying Quality Score; What Is Quality Score?; Viewing
Your Quality Score; Landing Page Quality: Making Your Pages Relevant
Estimating Your First Page BidUnderstanding the Display Network
Quality Score; Diagnosing Your Quality Scores; Increasing Quality
Scores; What to Do if Your Quality Score Drops; Quality Score FAQSs;
Best Practices for Optimizing Quality Scores; Chapter 8: Beyond Text:
Employing Image, Video, and Mobile Ads; Beyond the Desktop: Creating
Mobile Ads; Beyond Static Text: Creating Rich Media Ads; AdWords Ad
Gallery; Best Practices for Employing Image, Video, and Mobile Ads;
Chapter 9: Understanding the Display Network; What Is the Display
Network?; Creating a Successful Display Network Campaign

Blocking Your Ads from Being Shown across the Display NetworkSmart
Pricing: Measure Success with Cost per Conversion; Using the Display
Planner Tool; Best Practices for the Display Network; Chapter 10:
Utilizing Advanced Display Network Techniques; Remarketing: Bringing
Visitors Back to Your Site; Flexible Targeting: Mixing and Matching
Every Display Targeting Option; Optimizing Your Display Campaigns;
Creating Scenarios to Understand and Reach Your Target Audience;
Writing Effective Display Ads; Best Practices for Advanced Display
Network Advertising

Chapter 11: Utilizing Advanced Geographic Targeting Techniques

The ultimate guide to Google AdWords is fully updated for its third
edition This is the ultimate guide for those who want to quickly get
beyond AdWords basics to learn and apply the advanced techniques
and tactics that are used by Fortune 500 companies. The book provides
insight into AdWords' functionality and advanced features, explaining
how they work and providing tips, tactics, and hands-on tutorials,

which readers can immediately use on their own PPC campaigns. The
third edition features more than 50 pages of new material and has been
completely revised to cover all the changes
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UNISALENTO0991002605789707536
Michel, Alain

Le "dialogue des orateurs" de Tacite et la philosophie de Ciceron / Alain
Michel

Paris : Klincksieck, 1962

234 p.;25cm
Etudes et commentaires ; 44

Tacitus, Publius Cornelius., Dialogus de oratoribus

Francese

Materiale a stampa
Monografia
Biblografia: p.205-217

UNINA9910631084103321

Agriculture Digitalization and Organic Production : Proceedings of the
Second International Conference, ADOP 2022, St. Petersburg, Russia,
June 06-08, 2022 / / edited by Andrey Ronzhin, Alexander Kostyaev

Singapore : , : Springer Nature Singapore : , : Imprint : Springer, , 2023
981-19-7780-1
[1st ed. 2023.]

1 online resource (457 pages)
Smart Innovation, Systems and Technologies, , 2190-3026 ; ; 331

016.016

Automatic control

Robotics

Automation

Agriculture

Artificial intelligence
Mechanical engineering
Control, Robotics, Automation
Artificial Intelligence
Mechanical Engineering

Inglese



Formato
Livello bibliografico
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Sommario/riassunto

Materiale a stampa
Monografia

Includes bibliographical references and index.

Stimulating the Export of Organic Products -- Risks in Animal Feeding
and Digital Methods of Their Analysis -- Specic Approaches to Robotic
Milking with Different Cow Movement Systems -- Fish-Breeding
Technological Cadastre as a Mechanism for the Development of
Aquaculture in the Kaliningrad Region -- Towards the Managed
Transition to Organic Agriculture: Searching for a Strategic Model --
Smart Technologies in Bio-Intensive Organic Agriculture.

This book includes selected papers from the Second International
Conference on Agriculture Digitalization and Organic Production (ADOP
2022), held in St. Petersburg, Russia, during June 06—08, 2022. The
topics covered in the book are ground robotic systems in crop
production, unmanned aerial vehicles in crop production, aerospace
monitoring tools in crop production, robotic animal husbandry,
digitalization of technological processes of agricultural production,
evaluation of the effectiveness of digital technologies for the
production of organic products, rational nature management and
ecology in agricultural production, technologies for the production of
organic agricultural products, market analysis of organic agricultural
products, and legal aspects of organic production.



