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4.1 Introduction

Provides an in-depth treatment of ANOVA and ANCOVA techniques
from a linear model perspective ANOVA and ANCOVA: A GLM
Approach provides a contemporary look at the general linear model
(GLM) approach to the analysis of variance (ANOVA) of one- and two-
factor psychological experiments. With its organized and
comprehensive presentation, the book successfully guides readers
through conventional statistical concepts and how to interpret them in
GLM terms, treating the main single- and multi-factor designs as they
relate to ANOVA and ANCOVA. The book begins with a brief history of
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The two-volume set LNBIP 480 and 481 constitutes the refereed
proceedings of the 22nd Wuhan International Conference, WHICEB
2023, held in Wuhan, China, in May 2023. The 61 full papers presented
in these proceedings were carefully reviewed and selected from 350
submissions. They focus on innovative research findings, solutions, and
approaches to make the Internet a productive and efficient vehicle for
global commerce. This year’s topic is “Digital Empowerment for an
Intelligent Future®.
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