
UNISA9964654698033161. Record Nr.

Titolo Mediated Identities in the Futures of Place: Emerging Practices and
Spatial Cultures [[electronic resource] /] / edited by Lakshmi Priya
Rajendran, NezHapi Dellé Odeleye

Pubbl/distr/stampa Cham : , : Springer International Publishing : , : Imprint : Springer, ,
2020

ISBN 3-030-06237-6

Descrizione fisica 1 online resource (x, 300 pages) : illustrations (chiefly colour)

Collana Springer Series in Adaptive Environments, , 2522-5529

Disciplina 303.4834

Soggetti Computers and civilization
Urban geography
Multimedia systems 
Urban planning
City planning
Human geography
Computers and Society
Urban Geography / Urbanism (inc. megacities, cities, towns)
Media Design
Urbanism
Human Geography

Lingua di pubblicazione Inglese

Formato

Edizione [1st ed. 2020.]

Livello bibliografico

Nota di contenuto Being and Becoming: Emerging Relationalities with Space/Place and
Socio-Technical Geographies -- Section A: Placing Media- Locative
Interfaces -- Media Technologies: From Transcending Space to Socio-
Formative Spheres -- Personalising the Urban: A Critical Account of
Locative Identities and the Digital Inscription of Place -- Mise-En-Scene
-- Identity through Expanded Architectural Awareness -- Section B:
Spatial Representation- Social Interfaces -- The Role of Technology in
Shaping Student Identity During Transitions to University -- How I Met
My Neighbour: Planning for Spontaneous Playful Interactions through
Public Screens -- Constructing Authenticity – Location Based Social
Networking, Digital Place-making, and the Design of Centralised Urban

Materiale a stampa

Monografia



Sommario/riassunto

Spaces -- Smart Citizenship - Subverting Data-based Urban
Representations of the Public Domain(s) -- Section C: Spatial Cultures-
Technology-mediated Interfaces.-Marginalized Geographies and
Spatialized Identities -- Noopolitical Resistances. Networks as Counter-
Laboratories of Migration and Identity in Europe -- Luxury as Driver for
New Urban Identities in Milan: Spatial Practices, Geographies and Open
Questions -- More than Urban -- Section D: Conclusions – Mediated
Identities in Place Futures -- Conceptualising Locational, Relational and
Virtual Realities -- Mediated Identities in the Futures of Place: Towards
a Conceptual Frame?
This book examines the emerging problems and opportunities that are
posed by media innovations, spatial typologies, and cultural trends in
(re)shaping identities within the fast-changing milieus of the early 21st
Century. Addressing a range of social and spatial scales and using a
phenomenological frame of reference, the book draws on the works of
Heidegger, Merleau-Ponty and Don Hide to bridge the seemingly
disparate, yet related theoretical perspectives across a number of
disciplines. Various perspectives are put forward from media, human
geography, cultural studies, technologies, urban design and
architecture etc. and looked at thematically from networked culture and
digital interface (and other) perspectives. The book probes the ways in
which new digital media trends affect how and what we communicate,
and how they drive and reshape our everyday practices. This
mediatization of space, with fast evolving communication platforms
and applications of digital representations, offers challenges to our
notions of space, identity and culture and the book explores the
diverse yet connected levels of technology and people interaction.


