1. Record Nr.

Titolo

Pubbl/distr/stampa

ISBN

Edizione
Descrizione fisica
Collana

Disciplina
Soggetti

Lingua di pubblicazione
Formato
Livello bibliografico

Nota di contenuto

Sommario/riassunto

UNISA996465428503316

Social Computing and Social Media [[electronic resource] ] : 8th
International Conference, SCSM 2016, Held as Part of HCI International
2016, Toronto, ON, Canada, July 17-22, 2016. Proceedings / / edited
by Gabriele Meiselwitz

Cham :, : Springer International Publishing : , : Imprint : Springer, ,
2016

3-319-39910-1
[1st ed. 2016.]
1 online resource (XVII, 474 p. 128 illus.)

Information Systems and Applications, incl. Internet/Web, and HCI ; ;
9742

006.7

User interfaces (Computer systems)

Information storage and retrieval

Computer communication systems

Application software

User Interfaces and Human Computer Interaction
Information Storage and Retrieval

Computer Communication Networks

Information Systems Applications (incl. Internet)

Inglese
Materiale a stampa
Monografia

Designing and developing social media -- Users behaviour in social
media -- Social Media, Policy, Politics and Engagement -- Social
network analysis -- Social media in learning and collaboration --
Enterprise Social Media.

This book constitutes the refereed proceedings of the 8th International
Conference on Social Computing and Social Media, SCSM 2016, held as
part of the 18th International Conference on Human-Computer
Interaction, HCII 2016, held in Toronto, ON, Canada, in July 2016. The
total of 1287 papers and 186 posters presented at the HCII 2016
conferences were carefully reviewed and selected from 4354
submissions. The papers thoroughly cover the entire field of Human-
Computer Interaction, addressing major advances in knowledge and



effective use of computers in a variety of application areas. The 43
contributions included in the SCSM 2016 proceedings were organized
in the following topical sections: designing and developing social
media; users behaviour in social media; social media, policy, politics
and engagement; social network analysis; social media in learning and
collaboration; and enterprise social media.



