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This volume LNCS 12204 constitutes the refereed proceedings of the
7th International Conference on Business, Government, and



Organizations, HCIBGO 2020, which was held in July 2020 as part of
HCI International 2020 in Copenhagen, Denmark.* 1439 papers and
238 posters were accepted for publication after a careful reviewing
process. The 42 papers presented in this volume are organized in
topical sections named: digital transformation and intelligent data
analysis and social media, digital commerce and marketing. *The
conference was held virtually due to the COVID-19 pandemic. Chapter
“The Effect of Queuing Technology on Customer Experience in Physical
Retail Environments” is available open access under a Creative
Commons Attribution 4.0 International License via link.springer.com.


