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THE IMPORTANCE OF RELEVANT MARKET INFORMATION

Get the tools you need for effective market research?including Internet
surveys!The Marketing Research Guide: Second Edition is the newest
edition of the Haworth marketing research classic that now includes
Internet sources of data, Internet surveys, and an added advanced
statistical analysis chapter. Step-by-step instructions take practitioners
through the entire marketing research process. Worksheets, sample
proposals, questionnaires, and a copy of a final report foster complete
understanding of the tools and techniques of marketing research.The
Marketing Research Gui
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The breach repaired in God's worship: or, Singing of psalms, hymns,
and spiritual songs, proved to be an holy ordinance of Jesus Christ
[[electronic resource] ] : Wherein the chief arguments of many learned
divines, who have wrote on that subject, are recited, as Mr. Cotton of
New England, Mr. Sidenham, Dr. Roberts, Dr. Owen, Mr. Caryl, Dr. Du-
Veil, Mr. Wells, &c. With an answer to all objections. As also, an
examination of Mr. Isaac Marlow's two papers, one called, A discourse
concerning singing, &c. the other, An appendix: wherein his arguments
and cavils are detected and refuted. By Benjamin Keach, author of The
war with the Devil. With an appendix, by Thomas Winnell

London, : printed by John Marshall, at the Bible in Grace-Church-Street
: where is sold most of the author's works, 1700

[The second edition.]
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Running title reads: The breach repaired; or, Singing, &c. a gospel-
ordinance.

"An answer to Mr. Marlow's Appendix" has separate dated title page,
register and pagination, and was apparently also issued separately as
Wing K43A.

Reproduction of the original in the British Library.

eebo-0018



3. Record Nr.

Autore
Titolo

Pubbl/distr/stampa
ISBN

Edizione

Descrizione fisica

Classificazione

Disciplina
Soggetti

Lingua di pubblicazione
Formato

Livello bibliografico
Note generali

Nota di bibliografia

UNINA9910795804903321
Rubin Judith Aron

Child art therapy [[electronic resource] ] : 25th anniversary edition / /

Judith Aron Rubin
Hoboken, NJ, : John Wiley, c2005

9780471734659
0471734659
[3rd ed.]

xlii, 422 p. :ill
618.92/891656

493.72
146.8

618.92/891656

Art therapy for children

Art - Study and teaching (Primary)
Child psychotherapy

Family psychotherapy

Inglese

Materiale a stampa

Monografia

Not includes DVD-ROM
Includes bibliographical references (p. 389-405) and index

Includes bibliographical references (p. 389-418) and index.



