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In this rich, evocative study, Rhoda Ann Kanaaneh examines the
changing notions of sexuality, family, and reproduction among
Palestinians living in Israel. Distinguishing itself amid the media
maelstrom that has homogenized Palestinians as "terrorists," this
important new work offers a complex, nuanced, and humanized
depiction of a group rendered invisible despite its substantial size, now
accounting for nearly twenty percent of Israel's population.
Groundbreaking and thought-provoking, Birthing the Nation
contextualizes the politics of reproduction within contemporary issues
affecting Palestinians, and places these issues against the backdrop of
a dominant Israeli society.
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From bottoms to babies; Axe: Ladders and snakes; Elastic brands; Key
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Stretching the Brand offers practical and actionable advice on how to
extend successful brands into new areas without losing sight of the
value of the original brand itself. Examples of brand stretching include
Dove soap, which has now been extended to the shampoo and
deodorant markets. This book presents a single-minded focus on
brand stretching that covers topics not found anywhere else, such as
how to launch brand extensions and support them. Stretching the
Brand will help companies increase their chances of winning by looking
at the lessons learnt from both successes and fa



