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Parham Fami Tafreshi -- A novel approach to segmentation using
customer locations data and intelligent techniques / Basar Oztaysi [and
3 others] -- Fuzzy clustering: an analysis of service quality in the

mobile phone industry / Mashhour H. Baeshen, Malcolm J. Beynon, Kate
L. Daunt -- An analysis of the interactions among the enablers of
information communication technology in humanitarian supply chain
management: a fuzzy-based relationship modelling approach / Gaurav
Kabra, A Ramesh -- Auto associative extreme learning machine based
hybrids for data imputation / Chandan Gautam, Vadlamani Ravi --
Multi-criteria decision making in marketing by using fuzzy rough set /
Tapan Kumar Das -- Fuzzy multi-objective association rule mining
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