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it examines the institutional context for business and the ways in which
firms and other organisations are formed, operate, and interact. Some
of the institutions are internal to Kenya, but others are regional,
continental or global in their origins and impact. The book examines
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system, has provided a rich tapestry of information useful for
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McCormick is Associate Research Professor and Director of the
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Professor and was the Institute's Director from 1995 to 2001. Trained
in political science and development administration, he specialises in
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