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Sommario/riassunto

Key to making good decisions -- Getting the information you really
need -- The best research techniques anyone can use -- What to
measure and how to measure it -- You have the information, now use
it -- Making sure that the customers are happy -- Tracking trends and
changing decisions -- Getting the most out of business relationships
with research companies -- Using research to grow your business.
More and more companies today are using market research techniques
to find new markets, products and customers, and to improve
management and marketing decision making. This established
business classic looks at the circumstances in which market research is
necessary, and explains what management can expect from research,
and the type of management and marketing decision that may be taken
as a result.
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