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deliver better messaging; How brands are built; Brand case studies; In
short; Tip; 09 Segmenting an audience; Who are your prospects?;
Sorting out your 'all sorts’; Simple segmentation; Complex
segmentation; The future of segmentation; In short; Tip; 10 Developing
relevance via marketing and sales; Applying the 'so what?' test; Try
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In shortTip; Section Four The nuts and bolts of better writing: 'how to'
guides on writing and editing; 11 Gathering content; Getting to grips
with the audience; Listening skills; Be curious; Researching sources;
Assimilating information; Processing content; Keep fresh; In short; Tip;
12 Developing the message; Sales versus happy traffic; Integrated
communications; Managing the platforms; Planning output; Don't be
cheeky!; In short; Tip; 13 How to write better copy; Revision (grammar
and all that); Use spell checker; Let's write; Looking back - a review
process; Getting to the point

Starting pointSimplicity; Developing themes; Pay-off; In short; Tip; 14
How to edit existing copy; The process of precis; In short; Tip; Section
Five Advanced technique: going global, expanding creativity,
storytelling and more; 15 Crossing boundaries and going global;
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Expanding creative horizons; Creative writing - developing a workable
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Review your efforts

Gone are the days of the traditional sales letter. Engaging with global
audiences in an increasingly competitive world means that what you
say has to be incisive, relevant and delivered in a way that can't be
ignored. On Message provides expert guidance to help you keep up
with the demands of the newest of new media, build a community and
compete with big players. Packed with examples and practical help, it
includes: templates; simple formulae for better messaging; practise
exercises; review techniques; tips on flexing your writing muscles, and
strategies to develop hard-hitting communication.



