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This journal is primarily targeted at professionals dealing with the
marketing of scientific and research organizations. Its target readers
include the staff of research institutes, higher education institutions,
academic research centres, and organizations, associations and
establishments providing assistance in scientific research, as well as
students and all those who are interested in the subjects covered by the
research. The main goal of the journal is to present the newest research
results and practical solutions that are being implemented by scientific



and research organisations amongst which are the leading European
scientific institutes, education institutions and technology parks.



