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In part one of the book, readers receive specific examples of how to
measure safety, ethics, union vulnerability, work life balance, diversity,
the drivers of employee retention and employee engagement, as well as
examples of survey content needed to best predict business success.
With each type of survey content, also provided will be the most recent
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normative results, helpful for placing results from any organization into
the proper interpretative context. A reader of this book could literally
design their own survey, and have confidence the survey would
effectively measure their strategic p

UNISA996319238503316
Mediaevistik
Frankfurt am Main ; ; New York, : P. Lang, 1990-

2199-806X

1 publikacja online

940.1/05

Middle Ages
10.10 multidisciplinary fields of interest in the humanities

15.50 general world history; history of great parts of the world,
peoples, civilizations: general

Mediévistiek

Middle Ages - Study and teaching

Periodicals.

Tedesco
Materiale a stampa
Periodico



