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Humour can be used as a »weapon« or as a means of coping with
problematic historical events, especially in times of war and crisis. The
book presents examples from different cultures (Russia, Europe, USA),
from different historical epochs (from the Napoleonic era up to the
current time) and from different medias (caricature, journalism, film).
By looking at the individual cases it becomes possible to recognize
some general structural patterns and to gain a deeper insight into the »
functioning« of humour and laughter.
»[The study] demonstrates usefully how historical investigations
focused on humor emphasize questions not merely about the nature of
humor or how it can be identified, but also concerning its functions and
applications.«  Daniel Derrin, Humor, 31/4 (2018)    Besprochen in:
Werkstatt Geschichte, 71 (2015), Eckart Schorle
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One of the reasons for the success of multinational enterprises in their
ability to create in their supranational organisations "internal markets"
which eliminate the imperfections of external world markets caused by
tariffs on trade, restrictions on the flow of capital, information costs
and so on. The method multinationals use to create and sustain
internal markets is transfer pricing. Multinationals use to their
advantage the difference between nominal accounting and real
transfers from their head offices to a subsidiary in different countries
to overcome transaction costs and restrictions on trade and capital
flows. This book, first published in 1985, examines these and other
aspects of multinationals' use of transfer pricing. It puts forward
original thinking and research findings by leading experts in this area.
Empirical results are related to the activities of multinationals in less
developed countries. This volume covers the economic theories of
transfer pricing, accounting and fiscal practices and implications for
government policies and regulations, and will be of interest to students
of economics and business studies.

Materiale a stampa

Monografia




