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3 Research and Development of a New Idea

Two exciting worlds of science and technology - the nano and micro
dimensions. The former is a booming new field of research, the latter
the established size range for electronics, and for mutual technological
benefit and future commercialization, suitable junctions need to be
found.Functional nanostructures such as DNA computers, sensors,
neural interfaces, nanooptics or molecular electronics need to be wired
to their 'bigger' surroundings. Coming from the opposite direction,
microelectronics have experienced an unprecedented miniaturization
drive in the last decade, pushing ever further



