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Sommario/riassunto Television, Audiences and Cultural Studies presents a multi-faceted
exploration of audience research, in which David Morley draws on a
rich body of empirical work to examine the emergence, development
and future of television audience research. In addition to providing an
introductory overview from a cultural studies perspective, David Morley
questions how class and cultural differences can affect how we
interpret television, the significance of gender in the dynamics of
domestic media consumption, how the media construct the `national
family', and how small-scale ethnographic stu


