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Modern man is beginning, painfully, to learn that he can continue to
enjoy basic resources like water only through careful planning and
control. This book indicates what social scientists have contributed in
the past and seeks to encourage their future participation in this critical
area.The study first describes the background of water use planning
and defines the specific problems of control. Then five social scientists,
representing the fields of anthropology, economics, geography,
political science, and sociology, review the contributions their
disciplines have made and discuss the problem
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Who is making money on the Web and who is losing it? This book
brings together the first two hundred and fifty stories to appear on the
revolutionary food industry intelligence service efoodnews.com. We
have interviewed many of the largest companies in the food and drink
business and also those small/medium enterprises most actively
pursuing e-commerce. This book concisely summarises and analyses
the findings of these discussions and guides you to discover both the
successful and unsuccessful strategies. If you are trying to develop a
cohesive and creative online presence for your business the


