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Toward a Sustainable Wine Industry: Green Enology in Practice takes a
broad look at the emerging trend of using sustainable wine production
methods and business practices. It covers a multitude of aspects of the
sustainable wine industry, including production methods, recycling
efforts, customer behavior, sustainable business practices, and more.
The wine sector, which plays a big role in the agricultural industry
around the world, has been facing increasing pressure to fulfill legal
environmental requirements while maintaining a competitive position in
a global market. Concern for the environm
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This book draws readers’ attention to the financial aspects of daily life
at a corporation by combining a robust mathematical setting and the
explanation and derivation of the most popular models of the firm.
Intended for third-year undergraduate students of business finance,
guantitative finance, and financial mathematics, as well as first-year
postgraduate students, it is based on the twin pillars of theory and
analytics, which merge in a way that makes it easy for students to
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understand the exact meaning of the concepts and their representation
and applicability in real-world contexts. Examples are given throughout
the chapters in order to clarify the most intricate aspects; where
needed, there are appendices at the end of chapters, offering additional
mathematical insights into specific topics. Due to the recent growth in
knowledge demand in the private sector, practitioners can also profit
from the book as a bridge-builder between university and industry.
Lastly, the book provides useful information for managers who want to
deepen their understanding of risk management and come to recognize
what may have been lacking in their own systems.
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Hundreds of millions of Americans are using social media (SM), and



already some 70% of businesses have joined them there, using
Facebook and other SM platforms to connect with their customers, and
attract new ones. So the real question isn’'t whether to take your
business onto social media platforms—but how to do it quickly,
effectively, on a budget, with smart goals, and a road map for success. Advanced
Social Media Marketing: How to Lead, Launch, and Manage a Successful
Social Media Program cuts through the hype and fluff about how social
media is changing the world, and it gets down to what really matters:
How you as a manager can best use SM to benefit your business.
Written by a veteran online marketer and ecommerce professional, the
book shares practical strategies and tactics to let you launch and scale
a successful corporate social media program. Advanced Social Media
Marketing: How to Lead, Launch, and Manage a Successful Social Media
Program is for the manager who already knows something about social
media and wants to roll up his or her sleeves and get down to business.
In it, we simplify tasks that might otherwise be complicated—Iike
adopting and tracking key performance metrics, developing online ad
campaigns, or creating Facebook apps like games, giveaways and
sweepstakes with the capacity to go viral. Businesses can harness the
unique advantages of this new medium, but they need a practical, no-
nonsense guide like this one. Otherwise they risk being ignored,
wasting time and money or, even worse, damaging their own brand and
seeing a well-intentioned online program blow up. The book is heavy
on the how-to, case studies, campaign results and other statistics, and
interviews with ecommerce managers at businesses large and small. It
also includes the author’s own experiences at Green Mountain Coffee
Roasters, Wine of the Month Club, and others. While this book will be
accessible enough for someone implementing a social media program
for the first time, it's ambitious enough to benefit experienced SM
hands who are looking for good ideas and techniques to push their
online community to the next level of size, interactivity, and buzz. .
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Fast-paced, practical, and innovative, this text for pre-service and in-
service teachers features clear, easily accessible lessons and
professional development activities to improve the delivery of academic
language/literacy education across the content areas in junior/middle
school and high school classrooms. Numerous hands-on tools and
techniques demonstrate the effectiveness of content-area instruction
for students in a wide variety of school settings, particularly English
language learners, struggling readers, and other special populations of
students. Based on a strong pr
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