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Businesses, entrepreneurs, individuals, and government agencies alike
are looking to social network analysis (SNA) tools for insight into
trends, connections, and fluctuations in social media. Microsoft's
NodeXL is a free, open-source SNA plug-in for use with Excel. It
provides instant graphical representation of relationships of complex
networked data. But it goes further than other SNA tools -- NodeXL
was developed by a multidisciplinary team of experts that bring
together information studies, computer science, sociology, human-
computer interaction, and over 20 years of visual analytic


