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The articles in this e-book represent a variety of types covering topics
related to the food we eat. The assortment of papers present
perspectives ranging from Corporate Social Responsibility
demonstrated by the UK's top ten food retailers, to mathematical
models in predictive microbiology, and exploring the rhetoric used in
alcohol advertising. The e-book also contains articles on service
training in UK coffee shops, the marketing perspective of the Almarai
Dairy Food Company, and how changes in family dynamics predict food
buying and consumption.


