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Leaders often have to make decisions without complete information,
and those decisions are expected to be not only right but also timely.
Using reflective techniques can help you learn to depend on your
intuition for help in making good decisions quickly. Reflective practices
may seem time-consuming at the beginning, but the time you put in on
the front end is well worth the investment. It will pay you back both in
time and in the quality of the decisions you make.
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Sommario/riassunto "From government programs to non-profit organisations to global
NGOs, organisations in the public sector are increasingly turning to
branding strategies employed by for-profit companies to develop their
images. Image is everything, particularly in the developing world in
which many public-sector groups operate. Consequently, the public
sector is the next big growth area in branding, but few books address
branding strategy specific for this sector. Branding for the Public Sector
fills this gap with powerful and effective branding strategies backed by
case studies and examples. Author Paul Temporal covers branding



architecture, brand vision, market research, brand perception, brand
engagement, brand communication, managing brand change, and
much more. Additionally, he covers the future of public sector branding
and how organisations in the public sector may be a key driver of
economic growth and prosperity through the twenty-first century.
Branding for the Public Sector offers expert guidance for managers and
leaders who want to build powerful, influential brands in the public
sector"--



