1. Record Nr.

Titolo

Pubbl/distr/stampa
Titolo uniforme
ISBN

Descrizione fisica
Collana

Disciplina

Collocazione

Lingua di pubblicazione

Formato

Livello bibliografico
Record Nr.

Autore
Titolo

Pubbl/distr/stampa

ISBN

Descrizione fisica

Disciplina
Soggetti

Lingua di pubblicazione

UNIPARTHENOPEO000028902

Numerical techniques for global atmospheric models : [tutorials] / Peter
H. Lauritzen ... [et al.]

Berlin : Springer, 2011
Numerical technigues for global atmospheric models
978-3-642-11639-1

XVI, 556 p. :ill. ; 24 cm
Lecture notes in computational science and engineering ; 80

551.5011

DSA 551-N/1
Inglese

Materiale a stampa
Monografia

UNINA9910806857903321
Engel Marian

Marian Engel : life in letters / / edited by Christl Verduyn and Kathleen
Garay

Toronto, [Ontario] ; ; Buffalo, [New York] ; ; London, [England] : , :
University of Toronto Press, , 2004

©2004

1-282-02298-9

1-4426-7705-8

1 online resource (336 p.)

813/.54

Novelists, Canadian - 20th century
Correspondance privee

Personal correspondence

letters (correspondence)

personal correspondence
Electronic books.

Inglese



Formato Materiale a stampa

Livello bibliografico Monografia

Note generali Description based upon print version of record.

Nota di bibliografia Includes bibliographical references and index.

Nota di contenuto "CONTENTS"; ""PREFACE™; "INTRODUCTION™; " CHRONOLOGY""; "1

Woman Travelling, 1960a€71965™"; "2 Waiting for Honeyman, 1965a€?
1970™; ™3 Growing Up at Forty, 1971a€?1975™"; ""4 Changing the
Landscape, 1976a€?71980™; "5 A Woman among Friends, 1981a€?
1985™"; "'Envoi™; "'BIBLIOGRAPHY""; "ILLUSTRATION CREDITS"";
"INDEX™; "A™; "B"™; ""C""; ""D™; ""E"™; ""F"; "G tHM gt K,
LT MM TN O P QM MR S, T UM VT, W,
ey iz lustrations™

Sommario/riassunto "Marian Engel: Life in Letters captures Marian Engel's life as a writer, a
narrative that spans her youthful travels in Europe to her early death in
1985. In addition to the letters sent to her friends, this collection
includes letters by Engel to critics, to editors, to granting officers, to
publishers, and a brilliant letter to a chief librarian lambasting him for,
among other things, the library's prejudice against 'Domesticity.’
Accompanied by insightful commentary, these letters are rich in detalil,
filling in the fine points in the life not only of one Canadian writer, but
of a nation of writers."--Jacket.
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Turn intrinsic human desires into your most powerful marketing tool.
Marketing in the Participation Age shows you how to rethink marketing.
Transform consumers into active participants for your brand by
capturing their interest, empowering them to contribute, and
developing meaningful relationships that keep them involved. Learn
how to create a marketing environment that fulfills your customers'
desire to seek challenges and discover new things-and watch their
participation yield greater revenues for your business. "'Marketing is
constantly evolving. Companies can't compete by



