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Strategic Corporate Communication in the Digital Age explores how
contemporary communication approaches are crossing boundaries as
innovative media formats and digital transformations offer new
challenges and opportunities to academia and practitioners. New
technologies have empowered various organisations and their
stakeholders. The digital and social media are central to the process of
building trust, reputation and support, as online users can use them to
scrutinise and influence corporate decisions and actions. This
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dialogic communications through different digital media, the utilisation
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