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Electronic books.
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Materiale a stampa

Monografia

Description based upon print version of record.

Includes bibliographical references (p. [xiii]-xix) and index.

Machine generated contents note: Chapter One: The Bavli's One
Statement -- Chapter Two: The Bavli's Exegetical Program -- Chapter
Three: Tradition and Selectivity -- Part Two -- The Bavli's Formal
Cogency -- Chapter One: How the Talmud Is Organized -- Chapter
Two: The Bavli's Massive Miscellanies -- Chapter Three: Rationality and
Structure -- Chapter Four: Where the Talmud Comes From -- Chapter
Five: A Reference System for the Talmud.

The Bavli, or Talmud of Babylonia, the foundation-document of
Judaism, its law, theology, and exegesis of Scripture, sets forth an
orderly world, resting on reason and tested by rationality. This work
covers the problem of the Bavil's intellectual cogency and formal
coherence.
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1. Introduction -- 2. Postmodern Culture, Convergence and Advertising
-- 3. Assemblage Thinking -- 4. Intensities and the Singular
Assemblage: Becomings -- 5. Intensities and the Singular Assemblage:
Time and Space -- 6. Extensions and the Advertising Suite -- 7. The
Oeuvre as Assemblage -- 8. The Assembled Advertisement and the
Consumer.

This is the first scholarly book dedicated to reading the work of
contemporary filmmakers and their impact on modern marketing and
advertising. Drawing from consumer culture theory, film and media
studies, the author presents an expansive analysis of a range of
renowned filmmakers who have successfully applied their aesthetic and
narrative vision to commercial advertising. It challenges some
traditional advertising tropes and sheds light on the changing nature of
advertising in the contemporary media context. Utilising Deleuze and
Guattari's notion of assemblage, this book addresses themes of
spatiality and time, narrative and aesthetics and consumer reception
within a new frame of reference that re-contextualises classical
concepts of genre, platform and aesthetic categories. These diverse
elements are embedded into a larger discussion of the resonance of
contemporary advertising for consumer culture and the implications of
the hybridity characteristic of convergent mediaplatforms for
understanding the potential of advertising in the twenty-first century. It
offers a cutting-edge, interdisciplinary perspective for researchers,
academics, and practitioners working in marketing communications,
advertising, and media studies.
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Peter Lang GmbH, Internationaler Verlag der Wissenschaften

Aus dem Inhalt: Investitionen und Steuern: einige theoretische
Grundprobleme - Steuerbelastung und verwendbares Eigenkapital: eine
Veranlagungssimulation - Steuern als Standortfaktor -
Direktinvestitionen und ihre statistische Erfassung - Steuersatze im
internationalen Vergleich.

In der Arbeit wird untersucht, ob Steuern die raumliche Allokation von
Kapital beeinflussen. Die vorliegenden Ergebnisse belegen, dal3 die
beobachtbare internationale Steuer-Standort-Konkurrenz um
grenzuberschreitende Investitionen und Investoren theoretisch und
empirisch nicht begrundet werden kann. Vor allem existieren keine
verlaB3lichen Daten fur Direktinvestitionen und effektive Steuersatze,
um den Einflul und das Gewicht der Besteuerung auf
Standortentscheidungen statistisch erklaren zu konnen. Mit Hilfe einer
Veranlagungssimulation wird international vergleichend der Einflul3 der
Korperschaftsteuer auf das verwendbare Eigenkapitel einer
Kapitalgesellschaft dargestellt.






