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Major advances in the use of geographic information systems (GIS) have
been made in both anthropology and archaeology. Yet there have been
relatively few published discussions of how GIS can be used to
approach and solve complex problems in substantive research. This
book will bring together users of GIS in these fields to describe
research that was either too difficult - or impossible - to achieve using
any other tools.
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Demonstrates the power of collaborative advantage, arguing that, in
the future, competitive advantage will increasingly be created by teams
of companies, rather than by the single firm. Managers who do not
recognize this development - regardless of their industry - are in
danger of adopting the wrong strategies for their firms.
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