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"People, Planet and Profit: Advancing Sustainable Business Practices" is
a curated volume of forward-looking research that reflects the dynamic
confluence of social inclusion, environmental stewardship, and
economic viability. Compiled from the International Conference on
Sustainable Business (ICSB-2025), this book captures the voices of
global scholars, practitioners, and policy experts who are reimagining
sustainability in business through actionable, evidence-based
strategies. The volume encompasses interdisciplinary contributions
across three major thematic areas: • Sustainable Business and Inclusive
Development • Financial Innovation and Consumer Dynamics • People,
Markets, and Investment Behavior Through empirical investigations,
conceptual models, and real-world case studies, this book offers fresh
perspectives on sustainable enterprise models, ESG disclosures,
financial inclusion, circular economy, and the ethical dimensions of
modern business. It brings together insights that are not only relevant
to academia but also deeply impactful for policymakers, corporate
strategists, social entrepreneurs, and development professionals. As
businesses and societies around the world navigate the path toward a
sustainable future, this volume serves as a critical knowledge resource
and guide for shaping resilient, inclusive, and purpose-driven business
ecosystems.


