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This book reflects on how different stakeholders can work together
towards ethical, responsible, and sustainable business alternatives that
align to current global developments. Explored through the lens of
corporate social responsibility (CSR) and organisational behaviour, this
edited volume takes stock on past research agendas, current debates,
and emerging developments. The editors and authors reflect on the
role of academics in advancing business sustainability, responsibility,
and ethics. The volume explores how theorisations of CSR have
influenced business practices and discourses, the relationship between
current CSR research and organisational behaviours, traditional and
new approaches to CSR and sustainability communications, and
emerging and future CSR research activities. It will be of great interest
to scholars and students of CSR, sustainability, organisational
behaviour and governance. Cristina Galalae is Associate Professor in
Marketing at the Open University Business School, United Kingdom. Her
research is positioned at the intersection of consumer behaviour,
ethics, and critical diversity scholarship. Cristina’s work often focuses
on understanding the socio-historical contexts and the experiences of
people marginalized by the market and unable or unwilling to identify
with the consumer culture. Her research has been published in
prestigious journals and received funding from major international
academic bodies. Alin Stancu is Professor of Corporate Social
Responsibility and Public Relations at the Bucharest University of
Economic Studies, Romania. His main areas of research include
customer care, consumer experience, corporate responsibility and
public relations. He is the co-founder of the International Conference
on Social Responsibility, Ethics and Sustainable Business and a co-
editor of the book series, Palgrave Studies in Governance, Leadership
and Responsibility. Georgiana Grigore is Associate Professor in
Marketing at University of Leicester, School of Business. She is also
chair of an annual international conference in ‘Social Responsibility,
Ethics and Sustainable Business’, which she co-founded in 2012. Her
major areas of research are marketing and corporate responsibility,
including changes that result from digital media. She has published
widely in books and journals and co-edits the book series, Palgrave
Studies in Governance, Leadership and Responsibility.


