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The fifteenth volume of Advances in Advertising Research presents 24
top papers from the 22nd ICORIA conference in Greece, hosted by
Aristotle University of Thessaloniki and the University of Macedonia.
Selected from over 135 global contributions, it discusses AI-driven ads,
transparency, emotional storytelling, ethical advertising and
psychological ad impact, offering valuable insights for researchers and
practitioners, in advertising, communication and media management.
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Marketing & Advertising at the University of Macedonia, Thessaloniki,
and Director of the Master in Business Analytics & Data Science.
Anastasios Panopoulos is Professor of Marketing at the University of
Macedonia, Greece, in Electronic Public Relations. Martin K. J. Waiguny
is Professor of Consumer Behaviour and Marketing at the IMC Krems
University of Applied Sciences and currently the Academic Head of the
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