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The focus of the book is on the up-front activities and ideas for new
product and service development. A central theme of this book is that
there is, or should be, a constant struggle going on in every

organization, business, and system between delivering feature-rich
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versions of products and services using extravagant engineering and
delivering low-cost versions of products and services using frugal
engineering. Delivering innovative products is accomplished by an
endless cycle of business planning, creative and innovative insight, and
learning-about and learning-by-doing activities.
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Chapter 1. The contributions of various religious and ideological
communities for and against the development of a tradition of human
rights -- Chapter 2. Do religious and ideological communities have to
respect human rights, protect them and contribute to their realization?
-- Chapter 3. Must the state enforce the application of human rights in
religious and philosophical communities? -- Chapter 4. How should the
corresponding arguments be evaluated from a social-ethical
perspective? -- Chapter 5. Adaptation — thinking dialogically about the
relationship between religious and ideological communities and human
rights -- Chapter 6. Closing remarks.
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Offering a critical, comprehensive, and holistic discussion of the
validity of human rights inside and outside of religious communities,
this book explores the relationship between religious communities,
abstract “religion”, and human rights from an ethical perspective. The
work also provides a rounded discussion on human rights-obligations
and-responsibilities of religious and worldview-based communities as
well as of non-state actors in general. Peter G. Kirchschlaeger is Full
Professor of Theological Ethics and Director of the Institute of Social
Ethics ISE at the University of Lucerne (Switzerland) as well as Visiting
Professor at the Chair for Neuronal Learning and Intelligent Systems at
ETH Zurich and at the ETH Al Center (Switzerland), Visiting Fellow at the
Global Ethic Institute at the University of Tuebingen (Germany), and
Research Fellow at the University of the Free State, Bloemfontein (South
Africa). Prior, he was Visiting Fellow at Yale University (USA). “With the
increased attention being given to the human rights roles and
responsibilities of religion and belief communities, actors, and
representatives or leaders, it is high time for a deeper consideration of
this relationship. This highly welcome study by Peter G. Kirchschlaeger
offers precisely such a study. This allows not only for a sober analysis
of where this relationship currently stands, but also where it can be
headed, and how it can be optimized for greater realization of human
rights through the approach of adaptation.” - Professor Dr. Nazila
Ghanea, Professor in International Human Rights Law, University of
Oxford, UK; UN Special Rapporteur on Freedom of Religion or Belief
“Peter G Kirchschlaeger comes to grips with the essential dilemma of
Human Rights and Religions. Spiritual and ethical principles help to
explain the basic foundations of universal human rights. Yet the
practice of religions can undermine equality and human dignity.
Harmonizing rights and fundamental obligations is the challenge the
author tackles brilliantly.” - The Hon. Michael Kirby AC CMG, Past
Justice of the High Court of Australia.



