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Chapter 7-Narrative of the Persona: Your Digital Avatar through Vlogs
-- Chapter 8 Establishing Oneself as a Brand on Social Media:
Connectingwith the Target Group -- Part Ill Creating and Sharing
Content -- Chapter 9- Initiating Digital Conversation -- Chapter 10

The Principles and Practice of Digital Content Writing -- Chapter 11-
Patterns of Innovation in Digital Content Creation -- Chapter 12



Sommario/riassunto
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This book offers a comprehensive exploration of digital
communication, catering to scholars, career starters, and individuals
seeking to enhance their online skills. It navigates the dynamic digital
landscape, providing updated strategies for thriving in the digital age.
Tailored for language learners, this book equips readers with tools for
effective communication in target languages, addressing foundational
concepts, cultural contexts, and practical guidelines. It delves into
netiquette, social inclusion, microblogging, and social media strategies,
alongside discussions on opinion negotiation and content moderation.
Emphasizing cross-cultural awareness, critical thinking, and media
literacy, the chapters transcend practical skills. By integrating
theoretical insights with actionable advice and case studies, it prepares
readers to engage responsibly with the complexities of the digital
world. It is a valuable resource for scholars, practitioners, and students
in digital, corporate, public, and development communication—within
India and beyond.



