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This book by Jodo Heitor de Avila Santos provides a comprehensive
examination of consumer behavior, exploring its origins, scope, and
significance in modern society. It delves into consumer culture,
perception, motivation, and attitudes, and discusses how these
elements influence consumer behavior. The book also covers consumer



buying behavior, the decision-making process, and factors affecting
consumer choices. Aimed at researchers and scholars, it emphasizes
the importance of understanding consumer behavior for effective
marketing and innovation. The text offers insights into cultural, social,
personal, and psychological factors that shape consumer actions, using
a blend of academic and practical perspectives.



