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UMTS is not about Technology, it is about Services...The UMTS or 3G
environment is the ultimate convergence of fixed and mobile, voice and
data, content and delivery. The result will be the largest and most
complex communications system that man has designed. If you want a
challenge then this is the industry to be in.Services for UMTS (Universal
Mobile Telecommunication System) or 3G (3rd Generation mobile
networks) is a book about the near future, where UMTS allows mobile
phones and other devices for communication, entertainment,
personalised services, utility and fun to be us


