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An applied and concise treatment of statistical regression techniques
for business students and professionals who have little or no
background in calculusRegression analysis is an invaluable statistical
methodology in business settings and is vital to model the relationship
between a response variable and one or more predictor variables, as
well as the prediction of a response value given values of the
predictors. In view of the inherent uncertainty of business processes,
such as the volatility of consumer spending and the presence of market
uncertainty, business professionals use regr


