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This book delves into the complex interactions between scientific and
media discourses, with a focus on agroecology. It examines how
scientific knowledge is transformed into social knowledge through
media channels, highlighting the challenges and opportunities of
popularizing science. The author, Hélène Ledouble, explores the
divergence and convergence of scientific and media approaches, the
role of language in the popularization process, and the implications for
public understanding of science. Targeted at academics, media
professionals, and those interested in science communication, it
provides insights into the dynamics of science in the public sphere,
particularly through the lens of agroecology.


