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Leading authority Shannon Pratt demystifies discounts and premiums in
business valuation ""A must-read! Shannon Pratt continues to add to
the business valuation body of knowledge."" -Jay Fishman, FASA There
is often more money in dispute in determining the discounts and
premiums in a business valuation than in arriving at the pre-discount
value itself. Discounts and premiums affect not only the value of the
company, but also play a crucial role in determining the risk involved,
control issues, marketability, and contingent liability, to name a few.
Approaching a business va


