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Media Compass: A Companion to International Media Landscapes,
edited by Aljosha Karim Schapals and Christian Pentzold, provides a
comprehensive overview of the diverse media environments across the
globe. This book examines the intricacies of media systems in various
countries, exploring themes such as media ownership, political
influences, and cultural contexts. It offers insights into the challenges
and developments faced by media landscapes in regions like Europe,
Asia, Africa, and the Americas. The editors aim to elucidate the
dynamics of media markets and their impact on journalism, public
discourse, and democracy. Intended for scholars, students, and media
professionals, this work serves as an essential resource for
understanding the global media ecosystem.


