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The book explores the evolution of Search Engine Optimization (SEO)
from its technical roots to a user-centered approach. Initially
dominated by technical manipulations of search engine algorithms, SEO
has shifted towards providing genuine value to users. The author

Autore Lamim Jonathan

Materiale a stampa

Monografia



argues that true SEO success now comes from combining technical
understanding with user-focused strategies, such as creating engaging
and informative content. The book emphasizes the importance of
balancing technical optimization with empathy for users to achieve
better engagement and conversion rates. It is intended for marketing
professionals and business owners seeking to improve their online
visibility and effectiveness in digital marketing.


