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Foreword -- Prologue -- About the author -- 1. The facts - To inform
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gun suicides -- 4. Friends - Reaching out to someone who seems
suicidal -- 5. Medical providers - Helping to reduce youth gun suicides
-- 6. Upstanders - "Say something" to report warning signs a school
shooting -- 7. School threat assessment teams - Identifying &
intervening with potential shoooters -- 8. Heroic bystanders -
Becoming first responders -- 9. Public event attendees - Having an exit
plan -- 10. Communities - Reducing youth handgun carrying -- 11.
Gang members - participating in group meetings -- 12. Neighbors -
Greening abandoned vacant lots -- 13. Communities - Enhancing
street lighting -- 14. Street outreach workers - Mediating conflicts &
preventing retaliatory violence -- 15. Citizens - Advocating for change
-- 16. Potential victims of domestic violence homicides - Getting help
from mobile apps -- 17. Citizens who see something suspicious - Say
something -- 18. Social media groups - Mitigating potential gun
violence -- 19. Local governmental agencies - Distributing free gun
locking devices -- 20. Governmental agencies - Offering monetary
incentives for safe firearm storage -- 21. News reporters & journalists
- Increasing public concern & inspiring action -- 22. Employers -
Providing workplace safety programs -- 23. Highlights of case
examples in this book - Facts, audiences, behaviors, interventions,
application theories & principles.

This book by Nancy R. Lee addresses the critical issue of gun violence
in America through the lens of social marketing. It outlines a
comprehensive strategy for reducing gun deaths and injuries by
influencing behavior change across various segments of society. The
book is structured into chapters focusing on different groups such as
gun owners, medical providers, and communities, offering practical
interventions and case studies. The author's goal is to inspire and
inform readers about effective methods to mitigate gun violence using
data-driven and community-based approaches. The intended audience
includes policymakers, community leaders, social marketers, and
individuals concerned with public safety.
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Don't Know; Don't Make Promises You Can't Keep; Be Informed,;
Acknowledge the Conversation; Invest in Information Management; Use
Only Confirmed Information; Make Special Updates When New
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Information Emerges; Reach Out to As Many Media Outlets As Possible

Work with Elected and Appointed OfficialsSupport Your Public
Information Officer; Make Technical Staff Available to Media; Include
Officials from Other Emergency Agencies; Secure Media Training for
Yourself and Staff; Give Your Organization a Human Face; Assure
Audience Who is in Charge; Be the Source of Information for Media and
Public; Share Information; Speak in Plain and Direct Language; Ensure
that All Parties are Served; Maintain a Trained Media Relations Staff;
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News Operations; How Do | Match My Story to Media Outlet?; Chapter 8:
Building an Effective Disaster Communications Capability in a Changing
Media World; Introduction; A Communication Plan; Information Going
Out; Messengers; Conclusion; Resources; Innovations; VA Emergency
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Disaster Communication Use
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Communications is key to the success of disaster mitigation,
preparedness, response and recovery. Accurate information
disseminated to the general public, to elected officials and community
leaders, and to the media reduces risk, saves lives and property, and
speeds recovery. The ability to communicate is no longer an
afterthought or a luxury; timely communication is now as important as
logistics or the pre-deployment of materials. Planning and controlling
the flow of information before, during and after a disaster will define
your organization's credibility, trustworthiness, authority, and e



