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This book by Nancy R. Lee addresses the critical issue of gun violence
in America through the lens of social marketing. It outlines a
comprehensive strategy for reducing gun deaths and injuries by
influencing behavior change across various segments of society. The
book is structured into chapters focusing on different groups such as
gun owners, medical providers, and communities, offering practical
interventions and case studies. The author's goal is to inspire and
inform readers about effective methods to mitigate gun violence using
data-driven and community-based approaches. The intended audience
includes policymakers, community leaders, social marketers, and
individuals concerned with public safety.
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Communications is key to the success of disaster mitigation,
preparedness, response and recovery. Accurate information
disseminated to the general public, to elected officials and community
leaders, and to the media reduces risk, saves lives and property, and
speeds recovery. The ability to communicate is no longer an
afterthought or a luxury; timely communication is now as important as
logistics or the pre-deployment of materials.  Planning and controlling
the flow of information before, during and after a disaster will define
your organization's credibility, trustworthiness, authority, and e


