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Communications is key to the success of disaster mitigation,
preparedness, response and recovery. Accurate information
disseminated to the general public, to elected officials and community
leaders, and to the media reduces risk, saves lives and property, and
speeds recovery. The ability to communicate is no longer an
afterthought or a luxury; timely communication is now as important as
logistics or the pre-deployment of materials. Planning and controlling
the flow of information before, during and after a disaster will define
your organization's credibility, trustworthiness, authority, and e



