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Online usability testing allows usability practitioners to get
simultaneous feedback about their web and software applications from
1,000s of participants in countless market segments. Companies want
gquantifiable user feedback early in their development process, rather
than waiting until design and programming are already underway.
Online usability testing offers the perfect solution ? it is quick,

effective, and inexpensive.There are four significant trends in the last
decade resulting in the rapid growth of online usability testing:1.An
increasing focus on metrics as it rel



