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Communications is key to the success of disaster mitigation,
preparedness, response and recovery. Accurate information
disseminated to the general public, to elected officials and community
leaders, and to the media reduces risk, saves lives and property, and
speeds recovery. The ability to communicate is no longer an
afterthought or a luxury; timely communication is now as important as
logistics or the pre-deployment of materials.  Planning and controlling
the flow of information before, during and after a disaster will define
your organization's credibility, trustworthiness, authority, and e
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Sommario/riassunto Practical and easy to understand, SAFETY, HEALTH, AND
ENVIRONMENTAL CONCEPTS FOR THE PROCESS INDUSTRY, Second
Edition is an essential text for anyone who apsires to work in process
technology. Through a hands-on approach and direct writing style, the
author succinctly covers all of the safety and regulatory issues essential
to the industry. In addition, relevant topics such as OSHA regulations
and analyzer technology are discussed in detail. Each chapter includes
learning objectives, a list of the key terms, a chapter summary, and
review questions. This thoroughly revised second edition also includes
a chapter specific to OSHA and DOT, upgraded artwork, and relevant
articles to enhance your understanding and demonstrate real world
relevance.
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