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"In The Fine Art of Persuasion, author Gennifer Weisenfeld offers a
survey of Japanese advertising graphics from the turn of the twentieth
century to the 1964 Tokyo Olympics. Examining Japan as a node in the
international design network, Weisenfeld demonstrates the profound
impact consumer capitalism and mass culture had on the development
of modern Japanese art. Weisenfeld also analyzes the ways in which the
militarist regime of Imperial Japan used these same mechanisms of
mass culture to commodify and market national politics, especially in
the context of the early part of the 20th century before the Asia-Pacific
War (WWII)"--
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