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Sommario/riassunto The growth and adoption of social media has significantly impacted the
writing and publishing landscape, challenging traditional concepts of
authorship and prompting a re-evaluation of how authors present
themselves in digitally social spaces. This book explores how authors
navigate the performance of their authorship in the digital age,
focusing on the development of author identity, its relationship to
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spaces, this study aims to deepen our understanding of the evolving
dynamics between authors, their works, and readers in the digital era.
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Christianity and Secular Reason examines secularity and secular reason
within the Roman Catholic theological tradition and from the
perspectives of Continental philosophy.






