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Guanxi or interpersonal relationships is one of the major dynamics of
Chinese society. A pervasive part of the Chinese business world for the
last few centuries, it binds literally millions of Chinese firms into a
social and business web. Any business in this society, including local
firms and foreign investors and marketers, inevitably faces guanxi
dynamics. In China's new, fast-paced business environment, guanxi
has been more entrenched than ever, heavily influencing Chinese social
behavior and business practice. However, as in other emerging
economies, corruption in China is becoming more r
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