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helped thousands of clinicians put the proven principles of harm
reduction into practice with therapy clients who have substance use
problems. Written by pioneers in the field, the book shows how to do
effective therapeutic work with people still using alcohol or other
drugs. It provides clear guidelines for conducting comprehensive
assessments, making collaborative treatment decisions, and
implementing interventions that combine motivational, cognitive-
behavioral, and psychodynamic strategies. The focus is reducing drug-
related harm while also addressing co-occurring psychological and
emotional difficulties. Detailed clinical illustrations are featured
throughout"--
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campaigns -- Getting ready -- How to do it... -- How it works... --
There's more... -- See also -- Creating rich image ads with Display Ad
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Analyzing relative CTR to benchmark display performance.

This book contains practical recipes on everything from creating an
Adwords account, reporting, analyzing, bidding effectively to
remarketing. The book is a guide to getting hands-on experience in
Adwords strategies. It is extensively focussed on helping you build an
Adwords account, which appeals to the visitors and attracts more
clicks!This book is great for the users, who are ready to start using
Adwords, as well as for experienced advertisers, who are looking to
take their accounts to the next level. Just create an Adwords account
and run ad campaigns to take advantage of the hands-on recipes.
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Forging the Future: A History of the John Martinson Honors College,
2013-2023 is the story of a collaborative effort to build a visionary
place: an academic-residential college that would bring together
students from across disciplines and differences to rethink the goals
and practices of a college education. Designed to be a hub for
interdisciplinary learning and innovative pedagogy at Purdue University
and a national leader in honors education, the John Martinson Honors
College (JMHC) was first and foremost a dream of the future. How that
collective dream took shape-from the first, speculative discussions of a
college to the literal construction of its buildings and the arrival of its
students-is a tale researched, written, and published by the students
and alumni of the JMHC. Part institutional history, part biography of a
place and its people, Forging the Future is a record of what hope and
imagination can accomplish in ten years.


