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Strategies for Growth in SMEs explores for the first time the role of
information and information systems (IS) concepts in small and
medium-sized enterprises (SMEs). Most IS research focuses on large
firms, yet the majority of firms in most economies are SMEs. The book
considers the applicability of IS theory and practice to SMEs and
develops new theories that are relevant to these firms.Composed of 6
sections, it covers, amongst other things; the nature of SMEs, the
background to IS, and SMESs' use of IS, issues of IS strategy and
planning in SMEs, the way that firms can transform th



