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Since the late 1960s, American culture has been involved in a struggle
to articulate an effective business ethics. The scandals of Enron and
WorldCom constitute egregious examples of the absence or deficiency
of ethical decision-making in matters of commerce. The purpose of
this volume is to inaugurate a dialogue on the common elements of all
three Abrahamic traditions - Christianity, Islam, and Judaism - that
touch on ethical issues in business. With more than 40 scholars,
religious and business leaders joining the debate, this anthology is the
beginning of a reconstruction of the understanding of the relationship
between religion and commerce.


