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The power of brand ethos -- Ethical : reality or a brand image? --
Churn and the disposable society -- Bad tasting medicine -- It's not
what you say but what you do -- Brand terrorism -- Survival and
security -- Engaging the consumer, sharing responsibility -- Finding
reasons to buy -- Research and surveys -- The business and religion of
ethics -- Fairtrade -- Food waste and recycling -- Recycling for resale
-- Turning recycling into good marketing -- The ethical sphere --
Language and persuasion -- How to be a creative marketer -- Fat and
fit : obesity and health -- Selling ethical behaviour -- From brand
values to brand value -- Fast fashion -- Washing green -- Green
insurance and finance.

Ethical marketing isn't just about environmentalism, it's far bigger than
that. This book challenges a lot of conventional thinking and introduces
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you to a wider range of ethics and the many types of ethical
consumers. --from publisher description.
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Introduction -- 1. Politics, propaganda and profanity; not property --

2. The Statute of Anne; A miserable Havock -- 3. Scraps of proceedings
-- 4. Be careful what you wish for -- 5. The first: copyright at common
law? A "complicated" action. The second: the lawyers' tales -- 6.
Property and the pamphleteers -- 7. Millar v Taylor; the temporary
perpetual triumph -- 8. Donaldson v Becket; a game of numbers -- 9.
An ending and a beginning -- Conclusion -- Postscript.

"Taking as its point of departure the lapse of the Licensing Act 1662 in
1695, this book examines the lead up to the passage of the Statute of
Anne 1709 and charts the movement of copyright law throughout the
eighteenth century, culminating in the House of Lords decision in
Donaldson v Becket (1774). The established reading of copyright's
development throughout this period, from the 1709 Act to the



pronouncement in Donaldson, is that it was transformed from a
publisher's right to an author's right; that is, legislation initially
designed to regulate the marketplace of the bookseller and publisher
evolved into an instrument that functioned to recognise the proprietary
inevitability of an author's intellectual labours. The historical narrative
which unfolds within this book presents a challenge to that accepted
orthodoxy. The traditional analysis of the development of copyright in
eighteenth-century Britain is revealed as exhibiting the character of
long-standing myth, and the centrality of the modern proprietary
author as the raison d'etre of the copyright regime is displaced."--
Bloomsbury Publishing.



