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Introduction -- 1. The evolution of marketing in politics -- 2. Lesson 1

. follow the marketing concept -- 3. Lesson 2 : use technology
strategically -- 4. Lesson 3 : integrate research methods -- 5. Lesson 4
: develop a unique brand identity -- 6. Lesson 5 : create a winning
advertising strategy -- 7. Lesson 6 : build a relationship with your
customers -- 8. Lesson 7 : be prepared to engage in crisis
management -- 9. Concluding remark.

In 2008, Barack Obama's presidential campaign used an innovative
combination of social media, big data, and micro-targeting to win the
White House. In 2012, the campaign did it again, further honing those
marketing tools and demonstrating that political marketing is on the
cutting edge when it comes to effective branding, advertising, and
relationship-building. The challenges facing a presidential campaign



may be unique to the political arena, but the creative solutions are not.
The Marketing Revolution in Politics shows how recent US presidential
campaigns have adopted the latest marketing techniques and how
organizations in the for-profit and non-profit sectors can benefit from
their example. Distilling the marketing practices of successful political
campaigns down into seven key lessons, Bruce I. Newman shows how
organizations of any size can apply the same innovative, creative, and
cost-effective marketing tactics as today's presidential hopefuls. A
compelling study of marketing in the make-or-break world of

American politics, this book should be a must-read for managers,
students of marketing and political marketing, and anyone interested in
learning more about how presidential campaigns operate.



