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Includes Sample Letters, Real World Examples, Style Tips, New Chapters
on E-mail, Websites, Social Media, and More...  Now in a completely
revised third edition, this classic book shows how to create winning
appeals that will realize the full potential of direct mail and online
fundraising. Written by fundraising guru Mal Warwick, with assistance
from Eric Overman, this comprehensive resource gives nonprofit
fundraising staff the information needed to write compelling
fundraising appeals for any medium. If you follow Warwick's guidelines,
your direct mail and online fundraising campaig


